
 

 

Marketing and Sponsorship Coordinator 
Position Description  

 

BUSINESS UNIT Commercial and Marketing Unit  
POSITION REPORTING TO  Chief Commercial Officer 

EMPLOYMENT STATUS Full Time – Permanent   
LOCATION Canberra   

SALARY Dependent upon experience and qualifications 

DATE APPROVED 9 January 2017 
 

ABOUT ROWING AUSTRALIA  
Rowing Australia (RA) is the national governing body for the sport of rowing. The vision of RA and our members is 
“To be the number one rowing nation in the world”, through sustained international success, growth of our 
vibrant and inclusive community and the delivery of quality events and fun and healthy participation opportunities 
for all Australians. 
 
Rowing is a sport for life, accessible to people of all ages, genders, fitness and skill levels, and currently enjoyed by 
over 60,000 participants and 25,000 active members ranging from young rowers at school through to those at 
universities and in the wider community right through to masters rowing. RA member associations operate in 
seven states with over 185 schools and 156 clubs offering rowing programs.  
 
RA oversees the conduct of all national events including the Sydney International Rowing Regatta (SIRR) which 
encompasses the Australian Open Rowing Championships, Australian Open Schools Rowing Championships and 
the King’s and Queen’s Cup Interstate Regatta. RA also oversees the Australian Masters Rowing Championships 
and major international rowing events conducted in Australia. 
 
MARKETING & SPONSORSHIP COORDINATOR  

Reporting to the Chief Commercial Officer, the Marketing and Sponsorship Coordinator will have two key areas of 
responsibility;  

 Implementing marketing plans for various RA events and programs, with a particular focus on the Sydney 
International Rowing Regatta   

 Delivering contractual servicing requirements for RA’s portfolio of sponsors  
To be successful in this role, you will have a university degree or the equivalent of two years’ experience within a 
marketing and communications role.  You understand the key components of delivering marketing plans and 
servicing corporate sponsors and have a strong desire to build your career within sport.  You may have experience 
within sport on a paid or voluntary basis.  You are a skilled communicator and build rapport with people easily.  
With an eye for detail, you enjoy being part of teams and strive for excellence in everything you do.  
 

 

REPORTING and SUPERVISION 

1. Reports to the Chief Commercial Officer 
2. Positions reporting to this role 

a. Nil 
  



 

 

 

KEY RELATIONSHIPS 

1.  Internal 

 Chief Commercial Officer 
 Media and Communications Manager 

 Competition Manager 

 National Community Development and Education Officer 
 Executive Assistant/Office Manager  

2. External 

 RA’s Graphic Designer and Videographer 

 SIRR Event Team including Project Manager 
 SIRR Contractors and Suppliers including Ticketek   

 RA sponsors including DNSW, Hancock Prospecting/Georgina Hope Foundation, Tempur, Penrith City 
Council, WPIAS. 

 Member Rowing Associations (States), Schools and Clubs 
 

 

KEY RESPONSIBILIES 

Marketing 

 Develop, in consultation with the Chief Commercial Officer, individual marketing plans for key RA 
programs and events, with a particular focus on the Sydney International Rowing Regatta.  

 Implements all components of the marketing plan including collateral development, design, printing and 
distribution; advertising bookings; direct mail and promotional activities. 

 Responsible for managing the ticketing program, via RA’s nominated outlets, for all events. 

 Develop content for all marketing collateral including but not limited to posters, direct mail, letters, 
invitations and signage. 

 Manage RA’s digital advertising asset inventory including website, email and social media advertising 
scheduling and delivery. 

 Maintains the RA marketing database and ensures integrity of all data held within it.  

 Participates in and is an active contributor to all relevant working groups from a marketing perspective.  
Sponsor Servicing 

 Ensures all contractual benefits are delivered to each of RA sponsors across all programs and events. 

 Builds and maintains positive and constructive relationships with all RA sponsors. 

 Proactively identifies add value opportunities for sponsors to grow their return on investment  annually. 
 Maintains a sponsor activation schedule for each sponsor that tracks all contracted and add value 

opportunities throughout the year. 

 Manages, in collaboration with the Chief Commercial Officer, the end of year reporting process for all 
sponsors, including developing reports and presentations. 

 Conducts regular WIP meetings with sponsors, in collaboration with the Chief Commercial Officer. 

 Delivers the SIRR Event Trade Partner program, in collaboration with the SIRR Event Operations 
Coordinator.  

General 

 Supports the Chief Commercial Officer on various commercial and marketing activities  where required, 
including strategy development, sales and fundraising activities. 

 



 

 

 
 

KNOWLEDGE, SKILLS QUALIFICATIONS, EXPERIENCE, BEHAVIOURS AND ATTRIBUTES  

1. Knowledge and Skills 
a. A strong understanding of the development and implementation of marketing plans for events, 

particularly the role that digital platforms play within this.  
b. A strong understanding of the role of sponsor servicing within a sporting or event context. 
c. Experience in the delivery of social media campaigns. 
d. Experience in creating content for advertisements, eDM’s and other marketing collateral.  
e. Excellent written and verbal communication and interpersonal skills including the ability to build and 

maintain relationships 
f. Experience with Mail Chimp, Word Press or equivalent Customer Relationship Management software. 
g. An ability to prioritise tasks and work under pressure with excellent attention to detail.  

 
2. Qualifications and Experience 

a. An undergraduate university degree within Marketing and Communications or Sports Marketing or 
the equivalent of two years-experience in a marketing or communication role. 

b. Experience in the sport sector is desirable but not essential. 
 

3. Behaviours and Attributes 
a. Skilled Communicator 
b. Details Orientated 
c. Takes Pride in their work 
d. Dynamic 
e. Confident  
f. Acts with Integrity   
g. Team Orientated  

 
 
 


